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the.
WATERMELON BREAK THE GAP

Total Brand Consulting & Commun ication Group



About

UNEXPECTED
EXPERIENCE

EXPERIENCE
WORTH SHARING

aVa

INTEGRATED
SOLUTION




About

the.
WATERMELON Ve exist to create

visible impacts
on brands & businesses.



About

the.
WATERMELON Ve believe creativity

vields visible results
when based on
solid strategies.
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Integrated Business Spectrum

\ Consulting \ Creative \ Communication

Brand Audit
Consumer Research
Brand Targeting
Brand Tracking
Brand Positioning
Key Use Prioritization
Brand Architecture

Communication Roadmap

Brand Name
Brand Slogan
Brand Story
Brand Manifesto
Basic/App System
Visual Guideline
Space Design
UX/Ul

ATL/BTL Communication
Digital Campaign

Digital Channel Planning
Influencer Program/Campaign
Brand Collaboration
Consumer Engagement
Internal Engagement

Retail Communication
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Our Influence
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Our Place
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Our Place

LAUNDRY GUIDE
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Our Content
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Our Content
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Our Clients 2017-2019
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Our Clients 2020-2021
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